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Background: 
 
Burton Market is located in the centre of town and includes both an indoor market hall 
and an outdoor market. 
 
Following a £1.5 million redevelopment, Burton Market Hall once again opened its doors 
to the public on Saturday 21st June 2014.  
 
Burton Market Hall is a beautiful Victorian building that has been renovated with 
sympathy to preserve its historic character. 
 
Units 
 
There are 29 ‘fixed’ shop units situated around the outside of the Market Hall as well as 
on the balcony and can be used by several types of retailer including food and 
beverage. They vary is size and appearance and are available on annual lease terms of 
1, 3, 5 or 7 years. 
 



 
 
Unit Availability 
 

Type Shop unit Status Area Sq Ft 

Retail 2 Available soon 194 

Food Retail 15 Available now! 307 

Retail 16 Available now! 108 

Retail 24 Available soon 157 

Retail 25 Available now! 157 

Restaurant R3 Available now! 581 

 
Pop-up stalls are available on Thursdays, Fridays and Saturdays on a daily hire basis - 
these are currently priced at £10 per day and are located within the middle of the Market 
Hall. They have a floor size of 129 sq ft per unit. 
 
 
Scrutiny Review Questions 

The following questions have been suggested in order to provide a focus for this review. 
Please note that the list below is not exhaustive. The committee is not limited to answering 
only the questions contained within this scoping paper. 
 
 
1. Of the original traders who opened when the Market Hall re-opened after 

refurbishment how many are still trading?   
 
Upon the re-opening of the Market hall a total of nine traders resumed business 
within newly refurbished floor space. A total of two of these traders (Candy factory 
and Magpies nest) have subsequently ceased to trade within the Market facility. 
 
 



2. What has the ’churn’ been for traders at the Market Hall? 
 
Quarterly Trader Numbers starting from June 2015 to be supplied by Martyn Peters 
 
 
 

3. Do we know why traders have left the Market Hall? 
 
There have been a number of contributing factors leading to traders either seeking 
new premises or ceasing to trade. A number of Traders have felt the need to 
relocate to larger or more specific retail establishments due to company expansion 
or change of business model(insert examples Yolo? Internet based sales?). As we 
see some businesses flourish and move to larger premises there have also been 
some traders that have struggled to maintain business and as such have not been 
able to maintain the level of turnover necessary to meet the increase in overheads 
attributed to full rent amounts following an introductory period and as such have felt 
it necessary to terminate their tenancy with the council.  Personal issues and the 
dissolving of partnerships have also been cited as reasons for termination. As with 
all businesses involving tenants there is a possibility of agreements not being upheld 
and as such tenancy has to be revoked such as in the event of non-payment of rent.   
 

4. What are the current trader occupancy levels for the fixed shop units? 
 
Due to points raised in the conclusion from Q3 the occupancy levels of the Market 
fluctuate.  The current occupancy level of retail space is ## and levels average 
between 78%-82% 
 

5. How are rents calculated for the Market Hall? 
 

All rents are set following recommendations from a report provided by Quaterbridge 
(full name and appendices if possible).  However the council has had to adapt to 
ensure participation from businesses and as such evaluates each application on an 
individual basis offering rent reductions or rent free periods as incentives. An 
example of this is: (Simon/Martyn to provide example of a recent agreement). 
 
 
 
 

6. Are rents comparable with other markets and shopping environments? 
 
Market research indicates that the Market hall rents are marginally more expensive 
than its competitors on a Square foot cost comparison (Simon to provide 
spreadsheets). 
 



7. What is being done to market and advertise the Market Hall and Market Place both 
for customers and traders? 
 
The Council has formulated a Marketing Plan for the Markets and has increased its 
investment in electronic marketing through the use of social media and stall finder 
websites.  Market officers have visited other markets locally to ascertain methods in 
improving awareness of both the market hall and individual traders.  The Council has 
updated the website to include traders’ web pages and specific offers and runs a 
prize draw with prizes redeemable within the market. A significant investment has 
been made on signage through an external signage company. (Nathan to add). 
 

8. Is any additional support given to traders at the Market Hall? 
 
As covered in Q5 rental agreements and rent amounts/concessions are negotiable 
and the Council has endeavoured to support retailers to ensure that trade continues.  
The council has also invested in providing workshops and advice for small 
businesses as well as the marketing strategies employed the council has signed up 
to the Market year book and other promotional tools with a view to bring in a varied 
and sustained clientele.  (Awaiting further info from Kat relating to small business 
schemes). 
 
 
 

9. What are footfall figures for the Market Hall? 

Nathan to supply figures 
 
 

 
10. What is being done to attract stallholders and traders? 

 
Discuss further with Nathan/Simon. 
 

11. Have the social and economic benefits that were cited in the original business case 
been delivered with the refurbished Market hall? 
 
Review initial objectives 
 
 
 

12. Is the Market Hall being utilised to its full potential in terms of events? 

There have been a number of successful events and a further programme is 
provided as an appendix (to be provided by Nathan/Martyn).  Issues arise when 
providing events as research indicates that provision of a core type of event is very 
successful however interests in diverse events as outlined in the initial proposal 



have been negative.  Efforts have been made to transfer suitable events from the 
Brewhouse and leisure centres with a degree of success. 
 

 
 
 

13. What and how many events have been held at the Market Hall since its reopening? 
 

Martyn/ Nathan to provide lists pre meeting (16th March) and future proposals 


